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nowuiuleU18amUlUNLILAUYBINDIUTINANUTEINALTEINDMULFLT (Feeder Fund) Ao
Robeco Global Consumer Trends (nNasnunan) luslianiigasu (share class) | USD 1oy
wagluseultytlidosninfesas 80 veayarmndaugnivosnemusIn Fenesundnidy
ﬂamuﬁa@jmﬂéf Robeco Capital Growth Funds Lazuinnsinn1slae Robeco Institutional
Asset Management B.V. #isil nesnuudnaanzidsuindefivssmadniadsn neldnisii
Auar8s Commission de Surveillance du Secteur Financier (CSSF) wazilulunungunasives
UCITS

nNo4YU Robeco Global Consumer Trends azasueag1atey 2 Tu 3 veyarminddugnives
nosulunmasyuvesuisnanegialan fldsulseleviannsldaevesiuslanfinininae
Futu el nesyumdnetszamuadulngluuienifgfidun viednelivdnegluvszina
Fwdunanialug (emerging market)

nowudaduiend navea Aeugiued wsud envamuludygderearti (Derivatives)
iletosriurnudssiiftesiudnsuaniuasuiunsmumiuinzauazannisalulsiay
vz Instuegfunasfitafifinnisnesuifiuimansay uonaindenvaw uludygdous
i (Derivatives) LilaLfinyszAvEamnisuinmisnisaamu (Effident portfolio management)
wazorvasulussansfiidnunrvesdynderdimiiug (Structured Note)

Uitmdnnsvoanudvslunsidsuiasssianuasdnvarfievyesnosmusalusuanliiy
NOINUTINMUILATNY (Fund of Funds) 3onesusiuiiinisamulaensidunsians uag/v3o
wannindenaUszina nsoausandunndunemusnilanes (Feeder Fund) 16 tnglaivinli
seAUAMUABITBIN1TAIU (risk spectrum) Wity el Whduluaugasifiavesdianis
newu eduegiuaniunisainan Ineduluiiieyusslonigsanvosifonhoasmu s U3ty
Fansazsiuiunmsuddligfomheamunsvaimthetnatos 30 Ju Aeusudunisivdsundas
UszLamnaausandana Tneazlausznia a ivinisvesudemdans wazdatuayunisveg
viosuloRumieamu (§13) way/m3oUseniama website TaIU3EMIANTS

HANUANNNIAUBLANBINUMEN AT www.robeco.com

® NaYNSIUNITUINITIANITAMY :
nowuUaduend Inavea reutwes wsud ywitlinaussnaunisindeulwmunesundn
d@1unaanu Robeco Global Consumer Trends (nasuwan) sanislinausenaunisanineivil

¢ (active management)
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15-25%
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AU (SD) M

AULEB9INN1INTENAaNUluReanasIa1 e las1emile

ﬂ’]iﬂizQﬂﬁlﬁaﬂnuiu&:\ljaaﬂmi’]ﬂﬁﬁUiﬂiﬂﬂﬂﬁﬁu’lﬂﬂ’j’l 10% w99 NAV 97U
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QRAP! Robeco Global Consumer Trends Class | USD

Top 10 largest positions

Holdings

Intuit Inc

Alphabet Inc (Class A)
NIKE Inc

Netflix Inc

NVIDIA Corp
Amazon.com Inc
Adyen NV

Visa Inc

Square Inc
Lululemon Athletica Inc
Total

Sector

Software

Interactive Media & Services
Textiles, Apparel & Luxury Goods
Entertainment

Semiconductors & semicond. equipm.
Internet & Direct Marketing Retail
IT Services

IT Services

IT Services

Textiles, Apparel & Luxury Goods

%
3.77
3.59
3.54
3.53
3.24
3.19
3.19
2.99
2.98
2.88
32.89

Sector allocation

Deviation index

Textiles, Apparel & Luxury Goods - 14.3% h 12.9%
IT Services - 14.0% h 10.1%
Internet & Direct Marketing Retail - 12.7% i 9.1%
Software _ 8.0% 1.0%
Interactive Media & Services _ 7.8% 3.1%
Household Products h 5.1% | 4.1%
Entertainment h 5.1% ] 3.7%
Semiconductors & semicond. equipm. h 4.9% -1.1%
Personal Products h 4.6% ] 4.0%
Chemicals h 4.3% 2.0%
Hotels, Restaurants & Leisure h 4.3% 2.7%
Pharmaceuticals h 3.7% -0.6%
Other = 1.3% 51.0%
Regional allocation Deviation index
America - 66.2% i 1.1%
Europe 1 24.2% . 7s%
Asia I 0.6% [N 7.8%
Africa 0.0% -0.4%
Middle East 0.0% 1 -0.8%

#i11: Fund Fact Sheet Robeco Global Consumer Trends fu Yuit 30 wae@neu 2564
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ANNAINBUNTTASYY *

AsssULTauiSanNUaINNBINUTIN (% faluae NAV)

' = = = o
ArsssulisuiBaniiuainnaamusay gearhiviu
5.00 1 /RS0
o 4,00
e
g
ue %
S Z 300
.:E g GEGEITRY GRGLISTE
25 2.14 214
= -2 200
=
=S
J.g |
& 1.00 adpilaiiu
ARG 0.535
0.0749
0.00

1.605 0.0321 ) 0.321 a 1.9581
HNER RN H[ﬂLLﬂNﬂUiﬂIﬂﬂu WIVIEPUEU ﬂ'f[.'umaau E'JLIFI"I'L'H'-TI"IEI

wiewe) : AIsTsideunsoalgaeisenivennesusiu iudnsiirunidyanuiumsonIdgsiaaniznsenivoulauai

Arsssulivafiseniiuaindienuae (% veswaAdavie)!

578015 geanluiiiv Wiuass
AssTaaunisng’ 2.0 1.0 (174 IPO), 1.5 (83 IPO)
Assiounssudeny’ 2.0 Laidl
Assnndounsduidsumheammudn’ Laid] Laid]
Assnndounsdudsumheamuoen’ Laid] Laid]
AessuLlisunislounyae muiunenzdouFoniiv 50 U/ $18M15
AesIULaunseanenanstandnslumuamu 50 U/ 1 atu 50 U/ 1 atiy
Aldfnedun Aufidnease U893
NaELne)

1. Arssmilensina1isaunISyan iy mdgsiaanizyienIFsulaud

2. visndamsveavaudvsunisinaisssudennisviemisamusuddsionsogiomiieaeuusiasnguniousiasaluiviiuld

3. vindnmsveavauansunIsAnasssdeunisuieAumheasuiudeRunserdonigasuusiasngunsousazauluiiuld

4. fFemigaauazduseudiinmue Fuiy yasmisasuiilaiientsaansimees ArossuennIse (G

5. ffomigasuasduAguseniinasuiedu Suviiy yammbeasmuilliiiioniseansasuied - aressuideunssudedu (1)
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i1 Fund Fact Sheet Robeco Global Consumer Trends fu Juil 30 WEAAINEY 2564 Lag Key Investor Information
Robeco Global Consumer Trends o ufl 10 funas 2564
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U

U

® YU

U

9/91984 (Benchmark)

ANARUUY U TUAWIMKARBULNY dAdIU 100%

® Jszinvnaausuiiveldileuieuranisaniiuey o 9av1e Ae Global Equity

® [AN1IAIUNUEOUNAIVDINDIUT AU TENATIA Y

Performance

Fund Index
Tm 3.17% -2.41%
3 m -4.23% -1.66%
Ytd 2.65% 13.98%
1Year 8.13% 19.27%
2 Years 25.72% 17.12%
3 Years 24.55% 15.96%
5 Years 22.84% 13.99%
Since 06-2013 15.80% 10.42%

Annualized (for periods longer than one year)
ote: due the

Farfurther infa, see page 4.

Performance

Calendar year performance

2020

2019

2018

2017

2016
2018-2020
2016-2020

Annualized (years)

Fund

49.67%
35.24%
-3.62%
39.23%
-3.26%
24.95%
21.32%

gosil MSCI ACWI Net Total Return USD USugnesnsiuaniasuilamunasnanauunudu

Index

16.25%
26.60%
-9.42%
23.97%
7.86%
10.06%
12.26%

Indexed value {until 30-11-2021) - Source: Robeco

380
360
340
320
300
280
260
240
220
200
180
160
140
120
100

30

ek ek e e s e e

— e e ] —— e e — ke —

__._____;l___‘v_.___.__

052013 02-2014 n-2014 08-2015 052016 02-2017

1-2017 08-2018

052019 02-2020

n-2020

08-201

s Robeco Global Consumer Trends | USD

#i11: Fact sheet Robeco Global Consumer Trends a4 Yuft 30 WOAINU 2564

* gauanunsogdeyaidutagiuldn www.mfcfund.com
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- MslauemEayuASILN | sTrieiudl

12 - 24 unTIAY 2565 Hausiiaa 08.30-15.30 U,
%ﬁﬁq%uaqmaﬂﬂ'ﬁ%@ﬂ%’jﬁ%iﬂ : 1,000 U

- ﬂ’]iLau@sU']EJﬂ']EJViéjﬂﬂ'ﬁLﬁuaﬁU']Uﬂ%’jﬂlalﬁﬂ : Vlﬂijuv‘hﬂ'ﬁ

q

ee

ALLALIAT 08.30-15.30 U.
mﬂaﬁﬂ%ﬂuﬁwmmie?g‘jjaslut,wiagﬂ%gq : 1,000 U
Yunsmedu: nnfuriinis faudinan 08.30-13.00 u.
yaAfumTesnITINeAy  lalfinviue
ganAIMATUAT : lalfiviun

522AINITTURUANINYAY :

T+5 fio 5 SurhmstuudTusuBofumheamu
n5BieBNEVAY IPO : fausiufl 27 unseu 2565 Huduly
nsduBsusmheamu : yniuwiins dausiuil 27 unsiau
2565 \Jusiuly

MSULYAIULUAILELS (Saving Plan) :

Fausiiudl 27 unsrau 2565 Huduly
AnENINIAnTIRABULAR M NS FuUT 0Ty 167
www.mfcfund.com

ederianisnew e YuiBuuimenesyuil
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H3nN13N89NU TudIuren s susinaUseme
2. AUYIYIAL T Fuilaamzideunasu
HInn1snawu ludiuvesnsiansyusiissene
3. AaunaR 33du Fuilaanzifounesu
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5. AMATIZU NAan1yIwss  Tuiaaneleunasu
H3nN13NeINU Tuduraw s syusinalseme

HATUAYUNNSUBVSETUTRAY

Uaa. W@ $11n wyww) st 0-2649-2000 na 2

- MFC Contact Center Ins@w# 0-2649-2000 n@ 0

- Selling Agent Service InsANN 0-2649-2191-6

- ddnauanndunSananen wieinue nsdng 0-2835-3055-7
- ddhauanvdunsanatesn Jundn senst 0-2014-3150-2
- EUNUAIIVOULAY INSANN 043-204-014-16

- @ninaua ety Wnsdwy 053-218-480-2

- @IN9UE11sTeee WSANY 033-100-340-2

- drtinauanvmalig Insdwi 074-232-324-5

su1As Flawdud ne e @) Wnsdwst 0-2626-7777
su1ms melasin wWesietos Tnsdwt 0-2697-5300 s 3209
sues Lg% (lne) 9190 (Winau) Wnsdnwi 0-2629-5588
ua. n3lneg FALA 9110 WA 02-695-5555

Ua. N9A3T 311A (W) InsEnm 0-2659-7000

va. Nansing 9100 (Wrn1w) WA 02-796-0011

Ua. NESAUIAUIMT 199 (L) INSAN 0-2305-9559

va. Inaudn 31m Wnsdwii 0-2672-5900

va. Auingy dim () Tnsdwsi 0-2205-7000 sio 8883-4
Ua. AdNase 310m (Ur1u) WMSANY 0-2829-6600

va. 1Adle (Uszalne) 31da W) Insdns 0-2658-8951
Ua. 1NULeEN 9100 (W) ImsEwy 02-351-1800

va. Tea-dlawdud (Wsewmelng) 31dn Insfnet 0-2846-8689
va. Alled JAnesd (Usewnalne) 910 InsAwi 0-2857-7000
va. mew1alvd 300 (W) IsAny 0-2949-1126-28

Ua. 5UYM 9100 @L) WNSANA 0-2217-9595

ua. luyse Wawau 911 (@mvw) nséni 0-2287-6623-28
va. Uaad 91199 (U9191) nsdng 0-2618-1111

va. Juoun 910a @) Insdwyi 0-2820-0100

va. il 1aasi Tugdu S1m Tnséwi 02-095-8999

va. Atugn 9110 Insdnn 0-2697-3874

va. Aulde losa 9in (Wrvw) IMsAne 0-2658-9234-6

va. Wady (Wszwielng) 9180 @nu) Insdwn 0-2635-1700
va. Wawuen (Usenelng) 30n (Wrvw)

InsAnwN 0-2658-6300 wio 3870-1

va. glod gy (Uszmelne) 91dn (Wivw)
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INsANN 0-2650-8471

UA. LauA Waua Lg1d 91099 (Winnaw) msdng 0-2352-5100
va. Beun (Usenalng) 310 nsdng 0-2009-8023-4

va. 9154890 (Usewdlng) 3109 (@nvw) Insdng 0-2088-9999
UA. WWWENSE 9190 (UAw) INSANA 0-2680-1234

va. edaUle e saulail 91dn nsAwn 0-2022-1499

Ua. LoLedawea 911n WIANN 0-2508-1567

va. 1931 919 (W) Insdng 0-2684-8731

va. 1e7 lnauea 3190 (L) Wnsawi 0-2658-5800 ma 808-809
Va9, Westu wsviues 180 Tnsdne 0-2660-6677

UA. LoLTY LIa% 3119 INSANN 0-2680-5000

vau. Auludul 9100 WsAnY 0-2026-5100

VAU, WISLBSER 910A IWNSANY 0-2061-9621

vau. 13as wWan 31in nsen 0-2861-5544

vau. 15lutias 390 WsAnwi 0-2026-6222

VAU, WoALYUA 1185 9110 WISANN 0-2016-8600

U. Wealnegusedudia 9100 Msdn 0-2274-9400

U, WOAITUT Tl keatasu Useiutin 30m nsene 0-2648-3333
U. Sgaiee Tnad aees 9in Insfwsd 0-2220-3977
visorafuayumIevseSuTe AumhsamuBuTlAs UL

NUIHNIANTS
Anfadaun Y USEnuannIndgann1snaanu Wuend 9 @)
Sumilsdetviu flog: 1auil 199 errsrodinimILS u G uay
e u 21 - 23 0.3uA AN LINARBIAY LUARADINY

ﬂEQLMWﬂ 10110
TNSFNIA : 02-649-2000

website: www.mfcfund.com

email: mfccontactcentere@mfcfund.com

gInssudenanelminmnudands  ANEINNTINTINERUTINTIUTIRNANBAARAIUTAKE AN
HaUselavy manausylean a7 www.mfcfund.com

nsaamulunigamulilynisdintu sammluiﬂaamsfl,mmwmmaawaqamuuﬂumaqLqumﬂ 9dANy
LammﬂmmwummamumﬂmlmuL@uamuﬂummm’m

lmuaummmm LLauaaﬂwaimﬂﬂiHWﬂumLLasuaqmuﬂmu n.8.9.
miwmsmﬁwuqaa%mﬂumiLauamwmaawmmﬂawuswuﬂmLUumiLLammmumm n.a.0. ba
iUiaammmaﬂmawawamaiwmaammwumﬂawuim vise lUsziumAmEonanauLuvesiuau
Favevotiu sted USENIANIINoWUTIY 1@1aaumusua:uaiwmaaﬁmnumuaiﬂﬁuauamﬂm a1 Suft 6 unseu
2565 Lmestwmvuqua’LugvaﬁummauiumsmLuumsmamamuswLLavmaﬁusaqmmazﬁammn
gneies Liduia waglivilidduddeie
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%’agaﬁﬁ AfUYBNBIYU Robeco Global Consumer Trends

PN UTIUFNUTEINA

Robeco Global Consumer Trends Immzamﬂu class |
usSD

ANWALLANIZYBY class |

1. \Ju Class Mavsveliiutinamuantu
2. Fovigvilsamuluanaliuneaaniansy wazliiinis
Pedulung

U

ANTINTIENYIU

e>2p

Robeco Institutional Asset Management B.V.

UlguenITamu

a

nesvunanazasuogties 2 Tu 3 vesyarmingdugns
suaqﬂawuiumwmimsummwmqS]Vl’ﬂaﬂ ‘vamu
inimjumﬂmﬂsumaﬁuaqwuﬂmwmmwumeu il
ﬂawwaﬂmamuawumﬂwm‘lumwmmumLm naoil
3181mmaﬂaaiuﬂiumﬂmﬂummmﬂﬂim (emergmg
market)

uena Nt nosuazimang ESG daldun Aaundon
(Environmental) &3A3 (Social) wazusTEnNAUIa
(Corporate Governance) S3EUUINNANTAMUDE
§38u (Sustainable Investing) uldsznaunIsuMms
IANTAMWUAIY

NOWUNANEIAAMUNUTBININFNFINNTAWUVDINDIYY
uazfingmanefvualun L YuduUasanm
(convertible bond) uf) ATIANTNAIAEU NUIPANUVDS
neavu UCITS uaw/vse UCs U uaz mﬂmi@u‘wmmm
nufouarionelunaaninning p3rETeYRLSTTe
Yeguen (OTC) msmmLmlmmﬂmwmammmwai
ey waedynPomednsuaniUdsudimin

ﬂaa‘wwaﬂawaaamuiuaﬁum%mamwm (Derivatives)
Lwa{j@ﬁﬂuﬂ’ﬂuLﬂEN‘VILﬂEJ’J‘U@Qﬂ‘UE]G]iWLLaﬂLUaEJuNumi’]
LLazLwaL‘wuﬂizawﬁmwmﬁmmﬁmiamu (Efficient
portfolio management)

newuavamuliiiuiosar 20 vosyaf MIngauansves
noawuluiuI A-Shares lagr1ulA5aN5 RQFII Laz/1138
QFIl aw/%39 Stock Connect programmes LLanuau B-
Shares VIE)E)ﬂIﬂEJ‘U?‘H‘VWIEJEJIumﬁﬁmi%Ui”“m%u%u WAy
am‘vwLuauiummwaﬂmwammimigﬂis%wuw

Benchmark

MSCI All Country World Index

TuNInFINDWUMEN

10 wgunIAL 2547
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918N0MUY Ladfimun

Eﬁ%’UN’]ﬂM%JWEjau J.P. Morgan Bank Luxembourg S.A.
Bloomberg Ticker RGCTIUS LX

ISIN Code LU0936248318

Yunsbouy VAIUYIINTS

WaeUaYa www.robeco.com

Asssulleniiseniiuainnesusiu (GosazdeUvesyarnindduansvenau)

ASTTULHENN1TIANTT (Management Fee) | 0.80%

AMANEN15ALEUATT (Ongoing charges) 0.93%
AsrsudaniiGoniuandioviedfonneanu (Govazvasyadwiiamu)
A53INLHENNNTUEVUINAY 0.50%
AssslanTTuTeRumieamu 1yidl

AMIEE YR INDINUWEN

1. ANIEE9INANALEILYDITIANATIENT (Market risk)
Tnevhldyarvfuiirnusoulsernuiuinuveinain uazlnelanizenadaiosinvemnans
1971503 fasumsiunsuiyadvesmsamueafunudadunainanmsiudsuidamis
maidles iswgha vieannaan nudinsdsuuaduaniunisaveusasgsia dudu b
annsnfulseiuliiazannsoussg ingussasdnsamuvesnesuvdnls Lavyarvesiud
nowundnidluamuazlimniya o SufiGuamu

2. mmLﬁaﬂmﬂﬂﬁamumzﬁ;ﬂﬁa (Concentration Risk)
nemundnoteawulunsiansmansiuiioenlneuitmiteglugnamnssy gilnia iemann
iy 1esanlunsdifsnan nsasmunszanmiveaneinnisanu Welinmgnsaiid
nansynUsoUTTMTleananaamai Ssenadmwadedunindvasnasundnunninsdinesn
N uUiinIsamUNTEINFIteen I

3. AaABsi R MANIUAEY (Currency risk)
wennsasmuitsuavioutsduesnamundneamulundnmingideuiield nsasmig
13 MheasuueInawu UCITS %3 UCls Buq uazasiansmansiudug Miuanaiudu
ueninflornanaiiundnuasnesu sy madsuuawesdniuandeusivdmanuiniie
HAUABNITAINUYDINBIUMENLH

4. ANUERIRINERTIRULE (Inflation risk)
HAvRIBN TR IIIYaATaINITA Uanasla
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A9 UTYLNULAY

AMUIABIINAMURURIUYRITIAMANNTNG (market risk)
mmL?iw?i;ﬂaméuawﬁﬂm%’wéﬁﬂamu'ﬁmamu%Lﬂﬁsmu:daﬂLﬂ'uﬁw%amaamﬂﬂﬁamauaﬂ
U anneasusianisamu Jadermnanindlowislusazdaussine 1Hudu Sefinnsanldane,
standard deviation (SD) ¥84n84UTI MNNBINUTINAAT SD &9 UAAIIINDIMNUITIN HAUNY
NURINNSABLLUARDITIANE M TN

AMLdBsRInnIsAsuLUasvass AT ImanAsu (currency risk)
mMaasuulawosdnruanasulinanssvusoyaAUeImisamu LU NesUTIATLINE
anaiunoaaslursiiiuumssunsivieyimlslutsiumuds nesusuagldtuumnduin
towas Tumenduiuvnnesusuamulutsiumuduazuevilsluieiiumeouienald
namBULTLANN TN TuRNF By Fadu matlestumudssndaruaniudeuiaiu
isasfloddlunsusmsanudesnindngn
Joafumnuidssmunafidavesinnisnamusin : fasuotaiimiaudssndnsuanidasu
LﬁmmﬂmiﬂaﬁummL?im%uagjﬁ’uaaﬁﬁwmr;:i%’mmiﬂamui'gﬂuﬂ’ﬁﬁﬁmmﬁwzﬂmffu
AuiAsvielal

AUIABA9INNNTAMUNIEINRA (High Concentration Risk)

1. mnuidssannsasunszandalugesnnansselasienils (High Issuer Concentration
Risk) lAnIINnesuamulugoenasansselag wnnin 10% ves NAV 53fu emniia
wasnifidssansEnuUden s LiuIL 3 1ugn iU videmnuiunwoseenaTIaTIIeRIna
nowuoaiinan s dusiifuriusnninesuiinszainsamuluvatedeenasias

2. Aruidssnnisamunszandnluvsnngranvnssulagaamnssumils (Sector
Concentration Risk) {iA9MNN89YLaUILUNMNINGAAIMNTTULINNT 20% VB3I NAV 598U
Famniiamanisaifidsansznudegaamnasutu nesuinaneaiinanssiiunuiity
unnInesuiinszatensasulumaneIngnaIvng sy

3. mmLﬁaqmﬂﬂﬁms’«gﬂéhamuiuﬂizmﬂ’lmﬂﬁzmwﬁa (Country Concentration Risk)
Anannesuamululsemalaussmanianinndt 20% vos NAV s2uifu Semniinmanisali

daNanIzNUAeUIHINANINGT WU N13Wled wiswgha danu WWusu naayudinaienatinanis
AU URINIINNIINBUANSEAENsawUlunasUsewme
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